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Ganahl Lumber

A Branding & Style Guide

The following is a complete set of design guidelines to ensure consistency in visual representation of 

the Ganahl Lumber brand. Design elements are the essential visual elements of our brand – our logo, 

color palette, typography, imagery, and graphics.
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Brand Definition

● A Market Leading, Contractor-Focused Lumberyard

● Anyone serious about construction or wood projects, loves buying 

from Ganahl

● Helpful, Knowledgeable, Friendly Staff

● Drive-Thru Lumber Pickup & Loading

● Product Focus: 

○ Lumber

○ Contractor Grade Tools

○ Doors & Windows

○ Paint (Benjamin Moore)

○ Molding & Hardwoods

○ Construction Hardware (Simpson Strong-Tie)

○ General Hardware

● DIY Friendly, if  Homeowners Are Experienced

● Delivery Services and a Fleet of Trucks

● An Array of Contractor Services*

● High-quality Products

● Not the least expensive, but competitively priced

● Consistent offering of special buys and sale items

● Serving Southern California Since 1884

● A Family-Owned Business
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Key Differentiators

Other Qualities
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Primary Logo

There are three different Ganahl logos, 
vertical, horizontal, and type based. The 
vertical version you see here is preferred; use it 
whenever possible. Don’t separate or 
rearrange the logotype or symbol.
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Horizontal Logo

The horizontal version you see here is the preferred logo when it’s not practical to 
use the vertical logo. The same rules apply: Do not separate, resize, add to or 
rearrange the logotype or the symbol.
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Flat & Stacked Logo Types

These versions of the Ganahl brandmark should be used only when the application requires it.
The type should not be added to or arranged in other formats.
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Ganahl Logo Colors

Any implementation of the Ganahl Lumber Company brandmark should be practiced 
using one of these colors for maximum consistency. 

● The appearance of colors will differ from spot color to a four-color process. 
There may be slight color variances when printing on different paper types.

● Maximize color consistency by matching PANTONE® color swatches.

● Ask the printer to adjust the four-color process formula to the paper.

PMS 7620 C
#BE302A
C18 M95 Y95 K8 

Black
#000000
C0 M0 Y0 K100 

White
#FFFFFF
C0 M0 Y0 K0 
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Logo Usage

Logos should be used over a solid 
background color. Do not use combinations 
of colors in the background. Allow enough 
space around the logo so that it is visually 
separated from surrounding text and other 
visual elements. 

● The red logo should be used on a 
white background or very light neutral 
colors.

● The white (or reversed) logo should 
only be used on dark-colored 
backgrounds where good contrast is 
achieved; i.e. red or black.

● The black version should be used 
when printing grayscale or when 
placed on a white, light- to medium 
background.

If you have questions about logo use please 
contact Tyndale Advisors LLC.
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Incorrect Logo Usage

The following are incorrect ways of 
reproducing the Ganahl Lumber Logo.

1. Distort Logo
2. Tint or screen on dark background
3. Color elements of the logo
4. Combination of text colors
5. Scale pieces separately
6. Remove elements
7. Substitute fonts for the logo
8. White logo on light background
9. Rotate or warp logo

10. Apply effects; i.e. drop shadow, glow
11. Have multiple background colors
12. Move pieces of the logo around

If you have questions about logo use please 
contact Tyndale Advisors LLC.
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Ganahl Complementary Colors

Complementary colors are to be used in conjunction with the main Ganahl Lumber 
colors (PMS 7620, Black, and White). These accent colors do not replace the main 
colors, but are meant to add variety and brand cohesiveness to web and print 
content.

PMS 7700 C
#1C5A7D
C92 M62 Y32 K13
 

PMS 429 C
#A3AAAD
C38 M27 Y27 K0
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Fonts & Typefaces

Due to usage rights, Tyndale Advisors is only allowed to provide these 
fonts to commercial printers and vendors. However, we can direct you to a 
reputable font purchase/download site. 

● Futura - This geometric sans-serif is easy to read and is used
on all Ganahl Lumber printed materials.

○ Bold - Used for prices, titles, and headlines on content 
○ Book - Used for descriptive copy and SKU numbers

● Optima - Versatile sans-serif gives a humanist and high grade feel.

○ Bold - Used to imbue value and quality in headlines

● ITC Souvenir - A serif typeface with rounded corners

○ Demi - To be used only on Ganahl Lumber brandmark
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Font Rules

Futura  is our primary typeface used on all communication materials

Futura Bold

Futura Book

Always
● Use font size and weight to establish a clear hierarchy
● Use only approved colors 
● Work with only the approved Ganahl typefaces
● Always use type in easy-to-read formats

Never
● Distort the typefaces
● Change kerning when setting headlines or copy
● Substitute any other typeface except for internal 

communication
● Place special effects or strokes on type without 

consent
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Font Rules Continued

Optima is used as a headline font with a combination of upper and lower case letters.

Optima Bold

ITC Souvenir should not be used without permission and is listed here only for reference purposes.

ITC Souvenir Demi
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Imagery

Imagery used in association or conjunction with the Ganahl Lumber brandmark 
should be:

● High quality
● Pertain to the Southern California market
● Support the key areas of the brand:

○ Helpful, Knowledgeable, Friendly Staff
○ Drive-Thru Lumber Pickup & Loading
○ Contractor Grade Tools
○ Doors & Windows
○ Paint & Molding
○ Lumber & Construction
○ General Hardware
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Ganahl Statement Stuffers: Stuffers

Monthly Statement Stuffers delivered to current customers.
These are four pages printed  at 14" x 8.5" and folded in half.

● 8-12 products on each page, 30-36 total
● Header on page one contains logo in upper left
● Grey and red blocks throughout
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Ganahl Statement Stuffers: Signage

Each product from the monthly product list and stuffer is applied to a large and small sign. Prices should remain in the 
lower left corner with a prominent product image offset to the right. Product brand logos and titles should accompany the 
product image as well.

● Large Signs
○ 26" x 14.3"
○ 5/8” White Space around paper's edge

● Small Signs
○ 6" x 11"
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Home Owner Inserts

Inserts are distributed in the RedPlum (by Valassis) and in local newspapers to the Southern California market area. These 
typically feature products that are relevant to both homeowners and contractors. They serve to drive new customers to all 
locations of Ganahl Lumber. Inserts are printed in color front and back at 10.875" x 12.25".
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Potential Printed Materials

These are examples of potential letterhead and  stationery items containing the Ganahl Lumber brandmark.
Special care should be taken to adhere to the brandmark rules on all printed items. 
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Potential Swag

Promotional Items with the 
Ganahl Lumber logo on 
them should be of good 
quality and maintain 
professional design 
standards. When possible, 
the primary logo should be 
used. However, print and 
size restrictions will dictate 
if other logo variations 
must be used.
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The Ganahl Voice

Messages should always be customer-driven, focusing on the solutions offered to 
its customers needs. 

Tone should be professional yet simple and conversational. It should read like 
you're talking directly to the customer.

It should be positive, promising high quality, wide variety, and professional support.
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Standard Copy Conventions

Numbers:
Fractions In headlines, only shrink compound fractions.

Ex: Correct 2-⅘" Correct 4/5" Wrong 2-4/5" Wrong ⅘”

In body copy, use same font size (do not shrink).

Ex: Correct 2-4/5" Wrong  2-⅘”

Units of Measurement and acronyms: 

" Inches (use straight quotes, NOT curly)

' Feet (use straight quotes, NOT curly)

A Ampere (no period)

V Volt (no period)

cc Cubic centimeters (lowercase); no space between ref. # and “cc”

HP Horse Power (uppercase); space between ref. # and “HP”

GA Gauge (no period)

lb Weight pound (no period)

oz Ounce (no period)

Gal Gallon (Should always have ref. # before it; no period)

qt Quart (no period)

pc Piece (no period)

pk Pack (no period)
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